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@ Pearson | eTextbooks Library

More than 2400 titles now
available in one enhanced
online platform.

You can choose from wide
range of specialized titles
carefully selected in the basis of
our experience.

o

Fully integrated with every
e-learning management
system.

No matter what Virtual Learning
Environment IS already
implemented at your University
— our new solution would
perfectly fit to it.

Vital

Powered by Vital Source to
ensure our eBooks are
accessible for institutions and
students.

We are expanding our tools to
deliver our content as eBooks in
line with the needs of your
Institution.



Your Bookshelf — basic view

You can -
filter by
title or o 3
Author. Easy
l . " access to
your
: | account
Personalize AN AR Human Physiology info.
the overview
of your
Bookshelf -
sort and view Click on
as covers or the cover
as a list. to open a

book.



Navigation — It IS SO easy

Return to Library, Home _ _ _ e
PART 1: Defining Marketing and the Marketing Process (Chapters 1-2)

Or M a| n M e n u PART 2: Understanding the Marketplace and Consumer Value [Chapters 3-6)
PART 3: Designing a Customer Value=Driven Strategy and Mix [Chapters 7=17)

PART 4: Extending Marketing (Chapters 18-20)

Marketing

Table of Contents,
Search, Notebook
and other Study
Tools. All with

hes first chapter introouces you o the basic concepls degital, mobile, and socia media. Understianding these basic can

o
. . i =
d I re Ct Iln kS to E = of mark '- ng. We start with the question: What is mar- cepis and forming your own ideas about what they really mean to
I E ng? Simply put, marketing & engaging customens you will prowide B solid foundation for all that follow:
XL [ ind managing profitabe customer mlationships. Tha Let's star with a good story about marketing in acton at
Content' oo aim of markating = 1@ creats value for customens in Ermiratas, the largast internationsal arding @ e wordd and one of
roes to captur i 1 i I di the b i i 1 th anat. Emirate’s success results
. the frve steps in the marketing process —from understanding cus- trom much more than just offenng a way to connect peogle fror
tomer needs, to designng customer value—diven marketing strat point A to point B, i's based on a customer-focused marketing
Easy naVIQate by pag e opes and ntegrated markatng programs, 1o buiding customer sfrategy by which Emirates creates customer value through deef
relationships and captunng valua for tha rme Fnally, we discuss brand=customer engagement and close beond commundty wath
numbper or add/select a :

the major trends and lorces alfecting markatang in this new aga ol and among #S cuslomers.

Bookmark.
26 N ~ - EEJ AI —;ﬁ @ E__-b



Quick Search

95% of students report that search
functions have a positive impact on
their learning.

Finding a topic
IS quick and
easy. “

Search

‘ CL marketing| X |

nomic well—beimg of the communities in which they operate.
2883 results TH» =

Use the Search One prominent marketer calls this Marketing 3.0. “Marketing
Title Page (2) & 3.0 organizations are values-driven,” he says. “I'm not talking about
box to search . being value-driven. I'm talking about ‘values’ plural, where values
inside the book. Principles of |S— amount to caring about the state of the world.” Another marketer Your search
: 03 calls it purpose-driven marketing. “The future of profit is purpose,” _
C“Ck On the X tO Principles of Marketing Philip Kotler he SEIVS.“ term Wl II be

Northwestern University Gary Ar...

As ® Figure 1.4 shows, companies should balance three i i
clear. _ A5 EErigUre: 1.4 Enows, compariies. showid balanoe:tnree highlighted
Copyright (3) A considerations in setting their marketing strategies: company prof- i
0.4 its, consumer wants, and society’s interests. Online grocer Door to In the text.
Cl |Ck oNn a ...Trudy Kimber Vice President, Product Door Organjcs operates this “ra},v:lj

Marketing : Roxanne McCarley Director of 1 4

Strategic Marke... . . . . .
g @ Door to Door Organics delivers fresh, high-quality, organic, natu-

search result to
go to that

content.

n.4 ral, and local meat, dairy, produce, and groceries directly to homes,

..arson Education Limited 2018 Product offices, and schools in 16 states across the country. Customers order
Marketing Assistant: Jessica Quazza Vice

President Pro.. online and receive weekly deliveries to their doorsteps year-round.

v But Door to Door Organics does much more than just sell groceries

7R - D Al ¥ O B



Simple Study Tools: Highlights

Select the text you
want to highlight.

Select the highlighter
color.

Use color to organize
your highlights for more
efficient learning — assign
a color for revision,
exams, questions etc.

changes gases; the digestive (gastrointestinal) system takes up
nutrients and water and eliminates wastes; the urinary (renal)
system removes excess water and waste material; and the repro-
ductive system produces eggs or sperm.

The remaining four systems extend throughout the body.
The circulatory (cardiovascular) system distributes materials
by pumping blood through vessels. The nervous and endocrine
systems coordinate body functions. Note that the figure shows

m rather than as two distinct systems. Why?

& etween these two systems have blurred as we

about the integrative nature of physiological

Copy n not illustrated in Figure 1.2 is the diffuse
Create Flashcard > hich includes but is not limited to the ana-



Simple Study Tools: Notes

To includ Exam 86% of students state that writing
0 Include a note OISIPI < XD] notes has a positive influence on

with your highlight, - their learning

enter your note inthe | g ; 4 v. v @ 2 o-

this nicely| [Liquidity Ratio] ‘ Filter ~

Notes don’t only liquidity X
have to be text! Add Copy Introduction (1)
photos, videos, 1 ‘ videos.
web links to your i ) _ Liquidity Ratios
notes for review. ) () @ (2L

: : Liquidity and the cash flow cycle (1)
Find notes quickly Theess & diden that axplains thie ) n
using ,Search”. nicely Liquidity Ratio Exam Sep 6,2017

We shall consider the effect these different
business cycles have on our assessment of

Copy

a business’s liquidity when we look at




Notebook

Find all your highlights,
and notes in one
convenient place.

E

Notebook THEMES IN PHYSIOLOGY

- “Physiology is not a science or a profession but a point of view.”

1"

Physiologists pride themselves on relating the mechanisms they
2 Highlights & Notes {:} th i . o . . ) - i
study to the functioning of the organism as a whole. For students,
Unit 1 Basic Cell Processes: Inte... (1) being able to think about how multiple body systems integrate
their function is one of the more difficult aspects of learning

Quickly find notes and
highlights using
,oearch”.

20ct2018

e

physiology. To dl:vclup expertise in physiology, you must do more
Mo e than simply memorize facts and learn new tcrmilmlog_\’. Re-

¥

"Physiology is not a science or a profession searchers have found that the ability to solve problems requires a
but a point of view."3

Click on a highlight to
be taken directly to
that place in the book.

conceptual framework, or “big picture,” of the field.
Bl Smart quote worth to remember This book will help you build a conceptual framework

for physiology by explicitly emphasizing the basic biological
Unit 2 Homeostasis and Control (1) ~ y g - oo
concepts, or IhL‘I‘ﬂL‘S, that are common to all llwng organisms.
20c12018 These concepts form patterns that repeat over and over, and
R you will begin to recognize them when you encounter them
- in specific contexts. Pattern recognition is an important skill
In 2011, there were over 100 active clinical . £ . o . _ ’ i
trials in the United States testing the efficacy in healthcare professions and it will also simplify learning
of melatonin in treating disorders associated Pl‘l\'SiOh)gV.
with sleep disturbances and depression. } ‘




Study with Flashcards

To create a flashcard
from text in the
eBook, select the
text with your mouse
and choose the
,Create Flashcard”
menu option.

84% of student users report that the
interactivity of eTextbooks has had a

: itive im n their learning.
When a force 1s positive Impact on their learning for the body to

rotate about a poit c1o01ce. This tendency
to rotate is sometimes called a forque, but most often it is called the moment
of a force or simply the mement. For example, consider applying a force to

vrench used to unscrew the bolt in Fig. 3-1a. The magnitude
s directly proportional to the magnitude of F and the
tance or moment arm d. The larger the force or the longer
the greater the moment or turning effect. If the force F 1s
N ) |,§.?4d020|1d:n 3—-1b, then 1t will be more difficult to turn
crromeroresrIroTrrre flashcard, | = d sin@ will be smaller than d. If F 1s
applied along the © o occ 1ts moment arm will be zero since the line
of action of F wili iiiiciscci punic D (the z axis). As a result, the moment of

F about O i1s also zero and no turning can occur.

Copy



Study with Review Mode

Review mode is a study tool
that allows users to review

Customize Your Review

selected hlghllghtS and Selected & (5] &% (0) Deselect all  Select all
notes within the context of
the eBook Lnit 1 Basic Cell Processes: Integration and Coordination '
This feature is accessed Lnit 2 Homeostasis and Control .
from within the Notebook. | | |

Unit 4 Metabolism, Growth, and Aging .

Personalise the review by
selecting the segments of

the eBook you want to {} More options Cancel

include.




Share and Collaborate

« Share notes & highlighters
* Follow classmates & peers

« Easily see who is following
you

« Study collaboratively for a
greater result

I'm Following

These are the people whose shared
Enter email to follow someone's shar

Ermai

Lee Test

Mot seeing any sh

(D Shari
_—

My Followers

I'm Following My Followers

Send the link below to others to add them as followers. Anyone who
clicks the link will be able to see all of your public highlighters.

https://online.vitalsource.com/home/subscribe/ve m

Looks like you don't have any followers!

Share your custom link above to add followers.



@ Pearson | eTextbooks Library

Bookshelf gives students
anytime, anywhere access to
the materials they need to
succeed.

It works on any device or
browser.

100% offline access. Windows

kindle fire

chromebook



@ Pearson | eTextbooks Library

Flexible provision of content to meet the changing needs of

Institutions and their students:
Pick & Choose

Collections

Beneficial discounts dependent
on the size of the band and
number of the concurrent users

12 Months
Subscription Plan

Constant period of access



Pick & Choose

Build your own customized
collection on a title-by-title
basis.

E Additional titles can be
) added at any time.

Buy access for 3, 5, 10, 15
concurrent users or choose
open (unlimited) access for
your University.




Collections

Get access to the specialized bundle of titles dedicated to your University.
Choose from seven carefully selected subject collections:

Business and Economics 9/’ Humanities

Computer Science Life and Earth Sciences

Q
General @

EE Science and Engineering

Medical (Health, General
Medicine, Life Sciences)



Prezentator
Notatki do prezentacji
�
Bespoke
Tie together all of your resources for one solution that matches your course, your teaching style and is just what your students need, including online resources, textbook chapters, your own notes, case studies, third party material. Change it as often as you like. Brand it to your university.

Current
Keep up with changes in your field and in the world with cutting edge, constantly updated resources available as a supplement or stand alone textbook.

Beyond traditional texts
Bring the real world into your classroom with the latest cases, readings, and articles. Help your students develop necessary skills by adding content on topics like studying and writing or cross-disciplinary resources.


ABC*IY

THE KNOWLEDGE YOU NEED
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